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Introduction

The Boeing Company is committed to improving

the quality of life in the communities in which we
operate. By partnering with communities, educational
institutions, and research facilities in the United States
and around the world, we strengthen the ties that bind
us and keep our communities and industry vibrant and
active.

These guidelines are provided to help the organizations
sponsored or supported by Boeing apply our
trademarks correctly. All organizations must have
formal prior approval from Boeing before using any
trademarks, either in the form of specific wording in
the sponsorship agreement or contract or through
execution of a Trademark License Agreement provided
by Boeing.

Boeing logo art files are approved for the use defined

in your Trademark License Agreement. Once you have
used the files in the approved manner, they must be
destroyed. Please note that your application of the
Boeing logo must comply with the Boeing corporate
identity standards in this document. Based on the
requirements provided in your Trademark License
Agreement, applications will require review and approval
from the Boeing contact identified in your agreement
prior to distribution or publication.
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Background

FIRST (For Inspiration and Recognition of Science and A FIRST sponsorship is highly beneficial because it:
Technology) is a multinational, non-profit organization

that aspires to transform culture. FIRST makes science, ® Strengthens the company’s reputation in the
math, engineering, and technology as cool for today’s community.

kids as sports are! , , ,
¢ Builds a technologically literate work force.

The FIRST Robotics Competition (FRC), FIRST's o .
original, signature program provides high school ¢ Creates a pipeline for interns and future employees.
students with an opportunity to work with engineers

and other professional mentors to: ¢ Provides rich employee volunteer opportunities.

¢ Provides renewed inspiration to company engineers

¢ Design, build, and program sophisticated robots. and employees.

e Compete in robot challenges with other teams. « Provides employee team building and training

opportunities and increases positive feelings for
employers.
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Boeing trademarks overview

A trademark is a word, name, symbol, logo, slogan,
shape, or sound that identifies and distinguishes a
company’s products or services from those of other
parties. Our company’s marks are a promise. They
symbolize in the minds of consumers the goodwill that
Boeing has built over the decades and reflect the quality
of our products and services.

Treating our trademarks with care

To maintain rights in our trademarks, we must use
them correctly and consistently. This defends Boeing
trademarks from misuse.

Use of the Boeing logo and name

The Boeing logo and the name Boeing that is used

in the Team Boeing wordmark are trademarks that
must be treated with care. This document provides
guidelines for the use of the Boeing logo in graphics, in
conjunction with the FIRST logo, or in co-displays with
other team sponsors.

Boeing logo

@EDEING

Team Boeing wordmark

MEMB

R TEAM BOEING
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Boeing logo | Format

The Boeing logo consists of the Boeing symbol and
logotype (the Boeing name in Stratotype letters)
combined in a single-line fixed arrangement. The
authorized electronic art files contain the proper form of
the logo.

The logo must be used in the prescribed colors and
sizes with recommended clear space and backgrounds,
as outlined in the sections that follow.

Symbol Wordmark

@ﬂﬂf]ﬂﬂ

Boeing logo

Logo guidelines
Follow these guidelines when incorporating the Boeing
logo into FIRST materials:

¢ Don’t use the Boeing logo on a robot or other item
constructed by the team.

¢ Don’t separate the components of the Boeing logo or
use them in isolation.

e Don’t alter or redraw the logo; always reproduce it
from authorized electronic files.

e Don’t copy a low-resolution version of the logo from a
web site to use in a publication.

e Don’t alter the sizes or relationships of the logo
elements.

e Don’t distort, rearrange, rotate, or animate the logo.

e Don’t use a drop shadow with the logo or render it in
three-dimensional form.

¢ Don’t reproduce the logo in outline form.

¢ Don’t substitute a translation in another language for
the Boeing logotype.

Boeing Corporate Identity Program
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Boeing logo | Color

Display the Boeing logo in Boeing Blue or black, or
reversed out of a contrasting color. Following are
instructions for reproducing Boeing Blue.

@aaflma

REMEMBER:

@Eaflma

@ﬂaflma

Logo colors

Boeing Blue White Black

Boeing color PANTONE® equivalent CMYK RGB Web

Boeing Blue PANTONE 286 C100 M72 Y1 K1 RO G56 B169 0038A9

In lieu of the specified Boeing colors, you may use the equivalents shown. The standards for PANTONE® colors are as shown in the
current edition of the PANTONE Color Formula Guide.

Note that hexidecimal equivalents (used on web pages) are approximations of the Boeing colors. Monitors can display only a limited
palette, so it is not possible to match the desired colors exactly.
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Boeing logo | Clear space

The location of the Boeing logo may vary on individual
materials. However, it should always be surrounded by
ample clear space and placed in the proper setting.

Minimum clear space is equal to the outside diameter
of the circle in the symbol, referred to as 1X. To ensure
best visibility, the logo should be kept at least 1X distant
in all directions from any competing visual elements,
including type, illustrations, graphic elements, or other
symbols or logos. The logo should not be enclosed in
another shape or visual element.

REMEMBER:

Boeing Corporate Identity Program
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1X
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REMEMBER:

Don’t place the logo
on a distracting

background pattern
or use it as part of a

background pattern.

Boeing logo | Backgrounds

The Boeing logo should always be placed on
backgrounds that are free of distracting patterns, vague
images, or recognizable imagery.

The background should also provide sufficient contrast
for the logo. A gradient tint may be used, provided that

dark to light tones do not vary by more than 10 percent.

Optimum background values for dark and reversed
(white) logos are illustrated in the background values
chart below. For white logos, the background is 60
percent gray (or the equivalent color value) or darker.
For dark logos (Boeing Blue and black), the optimum
background is 40 percent gray (or the equivalent color
value) or lighter.

Correct

Incorrect

@__ﬂﬂflﬂﬂ

ING

@aaflﬂa

@aaflma

@ﬂﬂf]ﬂﬂ
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Credit line | Single line

When a standard credit line is used, it should be aligned
to the left or above the Boeing logo. When the credit
line appears to the left of the logo, it is aligned with the
bottom of the logo type portion of the logo and placed
at least 1X away from the logo. The height of the upper
case letters in the type should be one-third the height of
the logotype. Helvetica Roman or the equivalent is the
preferred typeface.

TIP: 1X 1X | 1X 1X
1X
333X [ Sponsored by BOEING 1X
1X
Recommended type: 50 mm

Helvetica Neue 55 Roman
(11-point size with
50-mm signature)

Sponsored by @E OEING

NOTE: Corporate sponsorship by @__ﬂ DEING

Major funding provided by @!ﬂf]ﬂﬂ
NOTE:

Printing provided by @E”EI”E

Printing and design by @;_EHEI”G
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TIP:

To facilitate use

of the approved
credit line format,
Boeing can provide
Encapsulated
PostScript (EPS)
files containing

the single-line and
stacked credit lines
with the Boeing
logo. EPS files can
be scaled to any
size needed without
loss of clarity. See
Resources for

contact information.

NOTE:

Other statements
than those shown
here may be
permitted. Contact
Boeing for approval.

NOTE:

As an alternative,
sponsor logos may
appear under a
graphic heading
such as “Sponsors”
or “Corporate

sponsors.”

Credit line | Stacked

When the credit line appears above the logo, it is
aligned with the left edge of the circle in the symbol and
placed at least 1X away from the logo. The height of
the uppercase letters in the type should be one-third
the height of the logotype. Helvetica Roman or the
equivalent is the preferred typeface.

Recommended type:

Helvetica Neue 55 Roman

(11-point size with
50-mm signature)

(I

X X

_ Sponsored by

1X

1X

1X

1X

50 mm

Sponsored by

@ﬂﬂf]ﬂﬂ

Corporate sponsorship by

@ﬂﬂf/ﬂﬂ

Major funding provided by

@ﬂﬂflﬂa

333X
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Co-display

When the Boeing logo is displayed in connection with
other companies’ and agencies’ logos in advertising or
sponsorship credits, preferred treatment of the Boeing
logo and other logos is as follows:

e Size: All logos should be sized proportionately with
consideration for the sponsors’ roles.

e Clear space: If at all possible, minimum clear space
should be maintained to avoid the appearance of
composite logos. If this is not possible, equal clear

REMEMBER: space should be maintained between all logos.

@ H A ceom
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Using the Team Boeing wordmark

One of three versions of the Team Boeing wordmark ¢ Display the wordmark in the largest size that is
may be used on any application based on the following appropriate to the medium.
standards:
¢ Always surround the wordmark with ample clear
¢ Display the wordmark in combination with the team space.
logo or name. The preferred location is centered
below the logo or name. ¢ Never use the Boeing logo on a robot or other item
constructed by the team. The wordmark—Member
¢ Display the wordmark on a different plane from Team Boeing—is the only reference to Boeing that
the Boeing logo. For example, if the Boeing logo is may be displayed, because the robot or other items
featured on the sleeve of a t-shirt, the Team Boeing are not Boeing products.
NOTE: wordmark may be displayed below the team logo on

the front or back.

¢ Display the wordmark in Boeing Blue, in black, or
reversed out of a contrasting color.

MEMBER TEAM BOEING

MEMBER
TEAM BOEING

TEAM BOEING
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Examples

Examples of how the Boeing logo can be used in con-
junction with the Member Team Boeing wordmark are
shown here. When using the wordmark on the robot,
use Boeing Blue type on a white background.

Banner

THE URBINATORS

URBAN IIGH SCHOOL ROBOTICS TEAM

Spomrsaby @ﬂﬂf]ﬂﬁ

T-shirt and cap

MEMBER TEAM BOEING

Promotional materials Robot

Epanzord by

@__ﬂﬂflnrs
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Resources

This document is produced and administered by
Corporate Brand Management. If you have questions or
comments, please contact:

Jim Newcomb
james.newcomb@boeing.com
312-544-2912

To obtain art files, contact:

Crystal Hayes
trademarks@boeing.com
206-655-1167 Tues, Weds, Fri
206-713-2928 Mon & Thurs

For graphic assistance and approval, contact:

David Jenks
david.b.jenks@boeing.com
206-949-0737

The artwork or files provided with this template package
include one or more registered trademarks of The
Boeing Company. No trademark license is granted by
Boeing to use these marks in connection with sales

to others. The artwork or files may be used in the
production of your materials for Boeing and may not
be used to produce any other product without specific
written permission from Boeing. The artwork or files are
and shall remain the property of Boeing and must be
returned to Boeing or destroyed at the completion of
your project.
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