
Strategy: 
Exploding Bacon's marketing strategy is to utilize multiple digital channels 
to spread the message of FIRST and Exploding Bacon in creative, 
innovative and effective ways. We do this by tailoring our digital content 
to provide constant, relevant information for our fans, students, sponsors 
and community. 

Channels: 

 

Facebook is our way to interact with our audience in a long form, archived way. 
Using the Timeline feature to document our teams history, news, accomplish-
ments, and interact with our community.  
We have seen steady growth in the size and engagement on our Facebook page 
over the past year. Since September we’ve gained over 100 new page ‘likes’, 
bringing the total up to 844 at the date of this submission, and we have seen our 
reach and engagement steadily increase. www.facebook.com/explodingbacon1902  

 

 

 

Twitter is the most current and up to date social channel of Exploding Bacon. 
Here the team engages with our community more directly and allows our fans to 
follow our activities in real time. www.twitter.com/FRCBacon1902 

   
Above (left) is screen shot of our twitter page as of 03-21-13  
and (right) the twitter feed as embedded into our website. 



Branding is an integral part of our marketing strategy from our shirts, pit and robot 
to our online presence.  Our logo and colors identify us as Exploding Bacon, 
wherever we are. 
Multiple users and admins of our various accounts, allows for the opportunity for 
our presence to be updated regularly and often.  
Channels cont’d: 

 

Our website is the  
one-stop-shop for Exploding Bacon  
information. All of our social media 
sites are linked through the  
website as well as team specific 
event and registration information. 
www.explodingbacon.com 

 

 

YouTube gives the team a platform to produce and present content that would be 
interesting to our community. Match videos, 
weekly Vlogs, and fun videos are just a few 
of the uses of our channel.  
www.youtube.com/user/ExplodingBacon1902  

 

Pinterest is our newest digital presence. The online pin board allows us to share 
things that we think our audience will  
enjoy or find relevant. We are still  
experimenting with this platform and are still 
looking for the best way to use it.  
www.pinterest.com/explodingbacon/ 
 

 

Our LinkedIn group is another one of our newer platforms. We use our group to 
allow our students and college mentors to 
network with the professionals  
they meet at events, conferences  
and through our sponsors.  
http://www.linkedin.com/groups?
gid=4813522&trk=hb_side_g 


